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J
ust ask any one of our visitors,
our longest resident and perhaps

most well known is Lucky the Dog.
She will greet you at the door with
a sniff, a bark or just a good ole
lazy stare. Lucky has been a part of
The Extension for over twelve years
and she is a part of the family. 

In honor, of our real life mascot,
our first-ever softball team affec-
tionately named The Lucky Dogs,
was organized by one of our resi-
dents, Kendrick. Inspired by drive
and a desire to network with the

other residents at The Extension, Kendrick started the softball team as 
a way to provide a way for the guys to have fun when they are not
working and for them to see that life can be fun when you are clean
and sober. The first game was played on May 24, 2010 and although the
Lucky Dogs did not win, they did leave the ball field with good attitudes
and for many of the team members… that is a change from past lives of
defeat. In the words of Kendrick, “Winning isn’t everything. We had fun
and worked as a team and that is what matters.” 

Kendrick hopes that this will offer an opportunity for the guys to
fellowship in a positive manner. He said that win or lose, he hopes this
will “build positive attitude, discipline, commitment and dedication.”
These are all qualities that the residents have to practice on a daily
basis as they travel on the road of recovery. 

Would you like to sponsor a game? For just $25, we will include
your company logo to our website. If you would like to sponsor a game,
please call us for more information. Your sponsorship will go directly to
the team to help buy uniforms, cover transportation costs and provide
water for the players. 

Please come out and support the team. All games are played at the
Al Bishop Softball Complex. See chart below for the remaining game
dates and times.
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Connections Meet The Lucky Dogs

The Lucky Dogs’ Summer Schedule

June 21st (Monday) 8:30 p.m. Softball Field #4
June 28th (Monday) 9:30 p.m. Softball Field #1
July 7th (Wednesday) 8:30 p.m. Softball Field #5
July 7th (Wednesday) 9:30 p.m. Softball Field TBA
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T
he headlines are the mere tip of the iceberg, we
read almost daily about the drugs in the high
schools, kids getting busted with marijuana,

how easy it is to find drugs and all the hype sur-
rounding the illegal use of drugs by our teens. BUT,
the fact is, “ALCOHOL is the number one drug of
choice among our nation’s youth. Yet the seriousness
of this issue does not register with the general public
or policymakers,” says Dr. Enoch Gordis, M.D.,
Director of the National Institute on Alcohol Abuse
and Alcoholism.

To add to what Dr. Gordis quoted many parents
have been known to say to their kids, “Whew, thank
god they’re just drinking and not doing drugs!”
Hold on Mom and Dad lets get the
facts straight here! Alcohol is a
drug! It has the same potentially
devastating effect on an adolescent
brain as any “hard drug.” It is esti-
mated that alcohol use and abuse
costs our society ten times more in
resources than ALL the other “hard
drugs” combined.

If your teens are using alcohol,
just know that they are abusing
alcohol. They are not drinking
because they like the taste. They are drinking
because they like the “feeling” that alcohol gives
them and they want to feel that way again and again.

Some studies as quoted by the National Institute 
on Drug Abuse indicate that there may be as many
as 4 million alcoholics under 18 years of age. That is
an alarming number. Let’s also consider the underly-
ing hidden dangers of this high risk behavior. Under
the influence of alcohol all kinds of high risk behav-
iors are now on the table. Teen sex and pregnancies
are prevalent in this grouping. Cell phones all have 
cameras and pictures of teens in very compromising
behaviors are now all over the internet. These are
not things that our teens consider before they pick
up a drink but these things do happen on a far too
frequent basis.

Alcohol use in any quantity impairs their ability 
to use good judgment in refraining from high risk
situations and behaviors that can have serious 

long-term consequences.

It is very important to understand that the human
brain is not fully developed until age 22-24. The 
part of the brain that is responsible for coping mech-
anisms is one of the last areas of brain development.
Adolescence is when the brain learns experientially
how to deal with life and its challenges, they are
recorded and coping skills are empirically developed
in the brain for use as life unfolds. I know my teens
and I am sure that yours also believe that they know
everything there is to know by the time they are
16+ years old. The fact is that they do know every-
thing that an adolescent brain can know, BUT there
is vast area of the brain that must develop without

interference from mind altering
chemicals. Teens that abuse alcohol
before age 16 have a 40% greater
chance of becoming an alcoholic
than those that put off first use
until age 19.

What can a parent do? First and
foremost do not minimize the use
of alcohol. Don’t use the old adage
of”that’s what kids do “or “I did it
when I was their age”. Times are
very different now than when we

were teens. Stay connected in your kid’s life, keeping
strong communication is the number 1 deterrent to
guiding teens through adolescence. Set rules and
goals and be sure to give encouragement and adula-
tion when they do well. Just as important is to let
them make choices for there lives and explain to
them the rewards and consequences of the choices.
Stick to the rewards or consequences that you and
your teen have discussed. Make them an active 
participant in their learning that life’s choices have 
consequences. The critical message is to help teach
your teen the risk/reward decision making process
that will ensure that they develop into healthy and 
happy adults. 

JJoohhnn  ((JJ..JJ..))  BBrreemmnneerr, CAC II, CCS,
Director of Recovery Services

This is the second installment in a series of educational
articles informing our readers about addiction and

other related topics that affect our community.

EXTENSION 411: IMPORTANT INFORMATION FOR ALL OF US

Teens that abuse alcohol

before age 16 have a 40%

greater chance of becoming an

alcoholic than those that put off

first use until age 19.

Teens and drugs… It’s not about the headlines!
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I want to help! 
Enclosed is my gift of $

I pledge $ per month quarter year

 I would like to be sent a reminder of my pledge.

 I would like someone from The Extension to contact me.

 I made an online donation at www.theextension.org

Please mail to: The Extension, P.O. Box 793, Marietta, GA 30061

NAME 

ADDRESS 

CITY STATE ZIP 

PHONE 

EMAIL 

COMING SOON!
THE EXTENSION CELEBRATES THE ONE YEAR ANNIVERSARY

OF THE BARBARA J. CRAFTON WOMEN’S CENTER.
STAY TUNED FOR MORE INFORMATION.
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Real Solutions To Real Problems



Please post at your church or place of business.  Thanks! 

1507 Church Street Extension 
P.O. Box 793, Marietta, 30061 

770-590-9075 
 

www.theextension.org 
 

info@theextension.org 

We Need You!
Volunteer Opportunities 

Needs List 
Copier paper 
Comet, Ajax, etc. 
Coffee & cups 
Commercial mops 
Cleaning supplies 
Laundry detergent 
Peanut butter & jelly 
Bathroom tissue 
Twin sheets 
Shampoo 
Towels & washcloths 
Pens & pencils 

Unopened first aid supplies 
Pillows 
Sanitary pillow covers 
Light bulbs 
Shaving razors 
Blankets 
Sweatshirts 
Deodorant 
Dishwashing liquid 
Sugar 
Notebooks & journals 
Umbrellas 

       Shower shoes 
       Bars of soap 
       Toothbrushes 
       Toothpaste 
       Bleach 
       Instant oatmeal 
       Instant grits 
       Tea bags 
       Flash drives 
       Paper towels 
       Brooms 
      Jackets & coats 

Serve on a Committee 
One of the best ways to help The Extension is to give your time and talents. We are planning 
several events and are in need of volunteers. If you have experience with event planning, 
marketing, writing, cooking or just want your group let us know.  
  
Church Liaison Program 
The Extension receives tremendous support from local churches and church groups. From 
cooking dinner for the residents to coordinating fundraisers to making donations from Sunday 
School Classes, we are pleased to have so many supporters. In an effort to maintain those 
relationships and develop more with other churches, we are seeking volunteers who would like 
to represent your church and serve as a Church Liaison. This means you would be a part of a 
larger group that meets quarterly to fellowship and share ways to help the Extension. 
   
Associations, Fraternities, Civic Groups, Businesses 
The Extension is seeking groups from all areas who would like to help us by hosting a fundraiser 
to benefit The Extension. We will work with you to execute the planning and providing volunteers 
and assist with marketing the event.  
 
Please call 770-590-9075, Ext. 309 and ask for Tina if you are interested in 
volunteering. 



Our Executive Director is Fat—But Not for Long! 
Our Executive Director, Tyler Driver, has been with the organization over 20 years, and to look at 
him you would think he has spent much of that time eating.  And you’d be right, but that is about to 
change. 
 
Beginning July 1, Tyler will start a diet, with the goal of losing 60 pounds by January 1—that’s six 
months and a whole lot of doing things differently.  Asked if he thought it would be hard, Tyler 
replied, “Nah, this will be a piece of cake.  Of course, that’s a piece of cake I can’t have anymore.  
Actually, I don’t know how hard this will be, but I do know that we have 67 residents that provide the 
best inspiration possible for change.” 
 
Inspiration will also come from sponsors.  You can become a sponsor by agreeing to support The 
Extension financially upon Tyler reaching his goal.  Use the form below or log onto our website at 
www.theextension.org/dietsponsor.  You can also support the effort by starting your own diet and 
getting friends and family to sponsor you in support of The Extension. 
 
Tyler will be blogging about his experience at www.mydietdiary.org.  On this site you can not only 
read about the daily trials and tribulations triumphs and victories of his diet, you can also read other 
peoples comments and leave a comment of your own.  On the site you’ll find links to information 
about dieting and healthful living, and of course you can also keep up with Tyler’s progress and see 
the results of his latest weekly weigh-in. 
 
Please join Tyler in support of his effort to lose weight and in tangible support of The Extension.  We 
look forward to hearing from you! 

        
   I am so confidant that Tyler will lose the weight that my sponsorship is enclosed. 

  
  

   I wish my sponsorship to be anonymous. 
  

  

   I am going to encourage others to become a sponsor. 
  

  

   I am going to ask friends to contribute to my sponsorship pledge. 
  

  

   I want to diet and get sponsors to support The Extension.  Please contact me with in-
formation about how I can do this. 
  

  

   I want to get my company, church or other group involved.  Please contact me.   

        

Based on his goal of losing 60 pounds, I pledge $__________ per pound. 

          

  NAME   EMAIL ADDRESS   

              

  ADDRESS           STATE   ZIP CODE   

          

  PHONE   GROUP AFFILATION   

        

 


